PEMA







(/0 (/L  )000  )001  )O(O




\l
[




) *C) +, %
# 45 . !
A<
3
3 # .
1 % !# 8
& 5 44 !
3 2 3 4



)

- 1)

#?
# &

% #




o! &//




#B | # O#
73 9
# #o#
4 >@ # <
73 2"
C& 5 | #?

#? # #?7&



* 1 + , %
# " .
# > # @ll
7 2
23 2 % 2D EE= 2% 2 5
2)0000 #
78 9 A
% #



7

C



o dl
%

%1 *23% !
566789

Aligning IT with the business
Improving IT service quality

Reducing IT costs

Balancing IT resources

Developing a shared IT services model

Managing escalating IT complexity

Adopting Service Portfolio Management

Consolidating data centers

Increasing transactional capabilities
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